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HOW TO PLAN A VISITOR EXPERIENCE
Step one – what’s your story?

Step two – revisit your story and add the essentials of human
experience – emotion; contradiction; progression.

Step three – consider your learning outcomes. What do you want
people to come away understanding?

Step four – consider behavioural outcomes. Do you want visitors to
take part, contribute, pick something up, do something when they
leave?

Step five – think about attitude and values. Are there any ways in
which visitors might think differently afterwards?

Step six – think about enjoyment, creativity and inspiration. What
pleasure will they get out of the experience? How will their imagination
be fired?

Step seven – revisit your story and hone it.
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Step eight – what mechanism do you want to use to tell your story?
What fits best with your story, planned outcomes, budget, values and
voice?

Step nine – how will people interact with it? If it’s a physical or digital
interactive, what do people who choose just to observe (or who are
waiting to take part) get out of it?

Step ten – what about people with physical disabilities? Learning
disabilities? Differences in how they experience social and sensory
input? How can we include them?

Step eleven – revisit your mechanism and make it better. How can you
give more people things to do, in more ways?

Step twelve – think about this story as part of the whole – the whole
experience of the site, and the whole story at the site. What different
ways of experiencing are weakest – perhaps play, sound or creativity,
for instance? What elements of the story need more clarification or
need to be deepened? Now revisit both your story and mechanism.
Can you address any of these gaps?
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Step thirteen – write a brief, stating who your audiences are, what your
core story is, what your learning outcomes are, what you want to
achieve and how you plan to achieve it.
This may, or may not, be for an external contractor or specialist, but it
is a useful guide either way – come back to it as you develop the work
and repeatedly check you are still on brief.
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